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Purpose of This Guide

This guide provides best practices for creating accessible, engaging, and high-quality
digital media content for display on the Sawchuk Family Theatre video wall.

The Sawchuk Family Theatre (SFT) is a 9-foot-tall by 16-foot-wide, 16-screen video wall with
a native 4K resolution (3840 x 2160 pixels), located in a public academic space. Its scale,
resolution, and location offer a unique opportunity for visual storytelling, research
dissemination, and community engagement.

What Makes the Sawchuk Family Theatre Unique

¢ Immense scale: With a total display area of 144 square feet, multiple visual
elements (videos, images, documents, etc.) can be unified into a single, immersive
scene.

e Highresolution: Native 4K output enables crisp text and detailed imagery when
designs use high-fidelity assets.

e Public setting: Located in a high-traffic corridor, content is legible and engaging
from multiple viewing angles and distances.



1. Project Setup and Resolution
Begin every project with the SFT display specifications in mind.
PowerPoint

e Setyourslide aspect ratio to 16:9.
e Setslidesizeto40in. x22.5in.(101.6cm x 57.15 cm).

PowerPoint uses a standard output of 96 pixels per inch (PPI), resulting in an effective
resolution of 3840 x 2160 pixels (4K).

Canva
e Set custom canvas dimensions to 3840 x 2160 pixels.
Video Editing Software

e Set the project or sequence resolution to 3840 x 2160 pixels.
e Use aframe rate of 29.97 fps or 30 fps.

Be aware of any export limitations that can result from account tiers and operating
systems. Read more in chapter 5. Exporting Your Final File.



2. Design for Scale and Visibility

488cm (192in)

274cm (108in)

68.5cm (27in)~

THIS AREA MAY BE TOO HIGH FOR
PEOPLE SEATED IN THE FRONT ROW

THIS TEXT IS 30cm TALL

12in)

THIS TEXT 1S 2.5¢m (in] TALL

teturadipiscing elit. Sed do eiusmodt
re magna aligua. Ut enim a minim
tian ullameo Isboris nisi ut aliquip ex ea

THIS AREA CAN BE|OCCLUDED WHEN
PEOPLE ARE SEATED|IN THE FRONT ROW

122c¢m (48in) —*

Design decisions should prioritize clarity and legibility at multiple distances.

e Strategically uti

lize screen bezels (red lines in the image above) to strengthen your

visuals. Try to avoid having critical text or visuals interrupted by bezels.
e Use a clearvisual hierarchy with defined focal points (van Zon & Ponce, 2019).
¢ Avoid unnecessary clutter; use negative space to improve readability.
e Ensure all text and critical visuals are legible from at least 10-15 feet.
e Avoid placing text directly over images where possible. If unavoidable, ensure

sufficient contrast.

Recommended Font Sizes

o Title: 300 pt (approximately 12 inches)
e Section headings: 56 pt
e Body text: 36 pt recommended; 24 pt minimum

Fonts

e Use sans-serif

fonts such as Arial, Calibri, Helvetica, or Verdana.

e Avoid serif, script, or decorative fonts.

Color Contrast (Barker & Phillips, 2021)



e Use high-contrast color combinations (e.g., dark text on a light background).
e \Verify accessibility using digital color-contrast checkers.

3. Audio Design

Audio content for the SFT should support visual storytelling without dominating the shared
public environment. Audio should remain clear, consistent, and unobtrusive. Content
should aim to be understandable without relying on sound alone.

General Principles

e Asthe SFTis avideo wall, audio should enhance, not carry, the message.

e Avoid sudden volume changes, sharp peaks, or attention-grabbing effects.
e Loops must be seamless and free from audible jumps.

e Allaudio content must include on-screen captions or transcripts.

e If audio does not add meaningful value, consider omitting it entirely.

Loudness Standards

When Creating or Editing Original Audio
When creators are producing original audio or have editorial control over sound:

e Target loudness: 16 LUFS (integrated)

e Maximum true peak: -2 dBTP

e Apply gentle compression only as needed; avoid heavy limiting.
e Verify loudness using proper loudness meters before export.

LUFS measures perceived loudness over time and cannot be set by adjusting simple
volume sliders. Loudness normalization must be done in an external audio or video editor
that supports LUFS measurement. Recommended tools include Adobe Premiere Pro or
Audition, DaVinci Resolve, Audacity, or equivalent software.

PowerPoint and Presentation Software Limitations

PowerPoint and similar presentation tools do not support LUFS measurement or
normalization.

e Allloudness adjustments must be completed before importing audio.
e Do notrely on PowerPoint’s volume controls to normalize sound.



e Once audioisinserted, leave playback volume set to Medium and avoid boosting
levels.

e If audio sounds too loud or too quiet, re-edit and re-export the source audio rather
than adjusting in PowerPoint.

Found, Archival, or Sourced Materials

Found audio and video materials (e.g., archival footage, online videos, licensed media)
often contain pre-mastered sound that cannot be safely normalized within presentation
tools.

When using found materials:

e Creators are not required to meet specific LUFS targets.

e Do not amplify or “boost” audio above its original level.

¢ Avoid sources with aggressive mastering or excessive loudness.
e Choose quieter, dialogue-balanced versions when available.

e Ensure captions are present and that audio is not required for comprehension.

Where possible, final submissions may undergo centralized audio adjustment to ensure
consistent playback across the display.

Audio containing suggestive themes, sudden or disturbing sounds, or emotionally intense
material may require prior approval and content advisories. Refer to the Ethical and
Cultural Sensitivity section for guidance.

4. Digital Storytelling for Poster Content
For SFT, think beyond the static poster. Treat your work as a short, looping narrative.

e Recommended duration: 30 seconds to 2 minutes
e Structure content like a storyboard (GeeksForGeeks, n.d.):
o Begin with a clear visual or conceptual hook.
o Introduce context, questions, or problems.
o Presentfindings, methods, or key ideas.
o End with a clear takeaway or reflection.
e Use animation and transitions intentionally to guide attention rather than distract
from content.



Narrative content that addresses sensitive or potentially triggering topics should be
reviewed in advance and accompanied by appropriate content advisories and signage
when displayed in public spaces.

"Multimedia integration enhances retention and emotional engagement" (Enago Academy,
2019).

5. Exporting Your Final File

e PowerPoint: Export as MP4 and set video quality to Ultra HD (4K). (This export
resolution option may be unavailable if working on Apple computers.)

e Canva: Download as MP4 (4K UHD). This output resolution requires a Canva Pro
subscription.

e Video: Export as 3840 x 2160 px H.264 MP4 with stereo audio.

e Test looping playback to ensure smooth transitions and no visible jumps.

6. Advanced Display Considerations

e Avoid rapid flashing or strobing visuals to reduce photosensitivity risks.

e Confirm frame rate consistency (29.97 or 30 fps).

e Keep bitrate under 20 Mbps for 1-2 minute videos.

e Use H.264 encoding for maximum compatibility.

e Design for glanceability: for poster related projects, viewers should be able to grasp
the core message within 10-15 seconds.

e Testyour content on alarge display or projector before final submission.

7. Accessibility Guidelines

Adapted from accessibility best practices and conference poster standards (American
Anthropological Association . Barker & Phillips, 2021):

e Provide alt text or image descriptions for all visual elements.
e Offer a screen-reader-friendly PDF and a text-only version (DOC or webpage).
e Include a QR code linking to alternative formats or supplementary materials.



e Useclearline spacing (1.2-2.0) and increased letter spacing where appropriate.
e Provide descriptive hyperlinks (avoid “click here”).

e Ensure logical reading order when exporting PDFs.

e Offer audio recordings of poster content as an alternative modality.

e Include content warnings where material may be sensitive.

Multilingual and Inclusive Design

e Consider subtitles or alternate text versions in multiple languages.
e Use plain language where possible and minimize discipline-specific jargon.
e Useinclusive language and diverse representations across identities and cultures.

8. Ethical and Cultural Sensitivity

e Ensure informed consent for all identifiable individuals in images or videos.

e Avoid exploitative or decontextualized representations.

e RespectIndigenous data sovereignty when using community-based materials.

e Avoid reinforcing stereotypes or retraumatizing imagery.

e Confirm that all media assets have appropriate copyright clearance or Creative
Commons licensing with attribution.

Content Advisories and Trigger Warnings

The Sawchuk Family Theatre is a shared public academic space with diverse audiences
and unmediated viewing conditions. Content that may be distressing, suggestive, or
sensitive requires additional review and disclosure.

e Content thatincludes suggestive material, intense imagery, themes of violence,
trauma, abuse, or other potentially triggering subject matter must receive prior
approval before display.

e When approved, appropriate signage and content advisories must be clearly
displayed in advance of the event or installation.

e Advisories should provide sufficient notice to allow viewers to choose whether to
engage with the content.

e Trigger warnings should be respectful, concise, and proportionate to the material
presented.

Creators are responsible for identifying potentially sensitive content during the planning
stage and for coordinating with staff to ensure appropriate review and signage are in place.



Staff may require revisions, additional context, or adjusted presentation formats as a
condition of approval.

9. Copyright and Use of Third-Party Materials

The Sawchuk Family Theatre is a publicly accessible academic space. Content displayed
on the video wall may be viewed by audiences beyond a single course or event, and should

be treated as a form of public exhibition. As such, creators are responsible for ensuring that
all third-party materials are used lawfully and ethically.

General Principles

e Allimages, video, audio, text, and other media must comply with Canadian
copyright law and University of British Columbia copyright requirements.

e Copyright permissions and licences that apply in classroom-restricted contexts
may not apply to public or open display environments.

e Materials sourced from external platforms or collections should be reviewed
carefully to ensure they are permitted for public presentation.

Responsible Use of Media

Creators are encouraged to prioritize:
e Original works created by the project team
e Public-domain materials

e Openlylicensed content (e.g., Creative Commons), used in accordance with
license terms and with proper attribution

e Licensed materials where public display rights are clearly documented
When using third-party materials, creators should ensure that:
e Theintended use is permitted for public exhibition

e Anyrequired attribution is clearly visible within the content or accompanying
materials

e The use does not exceed the scope of the license or permission granted

Public Performance and Exhibition



The public display of audiovisual works may require specific permissions or licenses,
particularly for film, television, music, or other commercial media. Personal streaming
subscriptions and consumer platforms often prohibit public performance, even when
contentis lawfully accessed.

Specific licensing requirements, approved providers, and playback restrictions are
addressed during the Sawchuk Family Theatre booking and approval process.
Compliance with those requirements is mandatory for content approval.

Review and Approval

Creators are responsible for identifying potential copyright considerations early in the
planning process. Content that cannot be shown to comply with applicable copyright
requirements may require revision or may not be approved for display.

This guide provides general best practices to support responsible creation; formal
copyright confirmation and permissions are handled through the SFT booking
workflow and relevant UBC support offices.

10. Archiving and Sustainability

e Retain working files and notes for future updates.
e Consider submitting final works to institutional repositories or open educational
resource platforms.
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